AUTHOR QUESTIONNAIRE

Thank you for taking the time to read and answer this questionnaire as thoroughly as possible. Your suggestions will help inform and supplement our marketing efforts. Not all questions will apply to every book, and it is okay to leave some questions blank.





Your name: Your Answer Here

Working title and subtitle of your book: Your Answer Here

Your previous books, including title; publisher; year of publication; sales figures, if available; and any awards won:

Your Answer Here

Write a brief author biography as you would like it to appear on the book cover (maximum 75 words). Please note that we may edit the biography to conform to house style, marketability, and length. If possible, please use the template provided below.

[Full Name] is [professor] of [subject] at [Name of University]. [Last Name] is the author of [Title of Most Recent/Relevant Previously Published Book].

Your Answer Here

Are you active on social media?   ☐ Yes   ☐ No
If you are active, please list your social media handles or link to your profiles:
	Bluesky:
	Facebook:
	Instagram:
	Threads:
	Other platforms:

If you have a website, please share the URL:

Unless you indicate otherwise by checking the box below, we will share your contact information with contacts from reputable media outlets who are interested in speaking with you about your book.
 ☐ Please do not share my contact information with the media without consulting me first.


AUTHOR PHOTO

Please send your author photo and its credit line to marketing@upress.ufl.edu. The image must be at least 300 PPI (pixels per inch) and 4 in. x 6 in. and in color. 

Author photo guidelines:
· Close-up, portrait-style photos of your face are most appropriate.
· Your face should be clearly focused and not obscured. 
· The photograph should have good lighting. Avoid shadows and glares. 
· The background should be neutral-colored and not overly dark. Avoid wood-paneling, busy wallpaper, or distracting decorations. 
· The author photograph should help convey your authority, so we ask that you avoid props. 
· If there is more than one author or editor, we would prefer to have individual photographs of each of you, though an additional group photograph—if one is available—is also appreciated.

We may use your author photo when promoting your book on social media and on our blog. We may also share your author photo with reputable media outlets who are planning to feature your book.


EXPECTATIONS

What promotional efforts do you expect the Press to undertake on behalf of your book? 

Your Answer Here

What promotional efforts do you expect to undertake yourself on behalf of your book?

Your Answer Here


YOUR BOOK AND ITS AUDIENCE

What is the main audience for your book? (Please be more specific than “the general reader.”)

Your Answer Here	

What is a secondary audience for your book?

Your Answer Here

Provide 10 to 15 keywords that would be used by someone trying to find your book on the internet or through a library search engine. Keywords should be one word or, at most, two or three words when referring to specialized terms. Please do not include your name or terms found in the title and subtitle, as these will already be part of the book’s metadata.

Your Answer Here

Provide a one-sentence description of your book. How would you describe it quickly to someone you just met who is unfamiliar with the topic?

Examples of brief descriptions:
· This collection presents a selection of the best literature of displacement and uprootedness by some of the most talented contemporary Latinx writers who have called Florida home.
· Challenging narratives of Indigenous cultural loss and disappearance, this book highlights collaborative archaeological research and efforts to center the enduring histories of Native peoples in North America through case studies from several regions across the continent.

Your Answer Here

Identify 3 to 5 selling points that make your book unique. Consider: What have you discovered? What new perspectives and insights does your book add to current conversations? How are you uniquely qualified to address your topic?

Examples of selling points:
· Features never-before-published photos and material from rare rehearsal tapes.
· Contributors include pioneers in the field of dance medicine and science.
· Presents cutting edge archaeological studies of battlefields and conflict archaeology using contemporary method and theory.
· Offers a model of how to use literature as a primary archive in urban studies.
· Will remain relevant in the post-Castro future as Cubans strengthen transnational connections.

Your Answer Here

Provide a full description (250-300 words) of the content and style of your book. Keep in mind the primary audience for your work and write in an accessible and engaging manner. Focus on the main argument of the book, its original contributions, your approach and methodology, and its most distinguishable features. For scholarly works: Please note that this is not an abstract and should read more accessibly than the description in your proposal and/or manuscript information sheet.

Your Answer Here

List 3 or 4 similar or competing books. Provide title, author, and year of publication. Please avoid telling us there are “no other books” like your book: non-specialist buyers for libraries, bookstores, and our independent sales representatives need to have a point of reference, preferably something published within the last 5 years, for comparison.

Your Answer Here


COURSE ADOPTION, SPECIAL SALES, AND OTHER MARKETS

If there is a classroom market for your book, provide the names of typical courses at colleges or universities for which your book could be used as a text or supplementary reading. If your book is interdisciplinary, please list all courses for which the book might be considered.

Your Answer Here

Provide 3 to 5 reasons why a professor should adopt your book.

Your Answer Here

List professors that may be interested in adopting your book. Include their email addresses and institutional affiliations.

Your Answer Here

If you are a member of any relevant organizations that might be interested in purchasing copies of your book in bulk for their members, for a fundraising drive, or for another occasion, please provide your contacts and email addresses.

Your Answer Here

Are there any specific geographic regions where your book would be of special interest? Please list any museums and bookstores that you are familiar with in these regions, along with any contacts you may have and their email addresses. 

Your Answer Here


PUBLICITY AND PROMOTION

Should we have insufficient material from the readers of your manuscript, we will seek endorsements (“blurbs”) from additional individuals. Please provide an email address for important scholars, government officials, non-profit officers, authors, and others who might be willing to provide an advance quote in the early promotion of your book. Let us know of any personal connections you may have with them but avoid anyone who may pose a conflict of interest, such as a series editor or dissertation advisor. List your suggestions in order of importance, as we may be unable to contact all of them.

Your Answer Here

List the most important publications in your field that review books. We will take your suggestions into consideration and incorporate them into our own list, which we build from our extensive in-house media and journals databases. Because of limits on the number of available “free” copies, we may contact some publications via email instead of sending unsolicited review copies. Academic monographs and edited volumes will not be sent to national newspapers or other general media unless those publications specifically request the title. Ultimately the media outlet/book review editor decides whether or not a book is reviewed—not the publisher’s marketing department.

Your Answer Here

List any alumni magazines for your alumni institutions. Provide any editorial contacts you may have, as well as their email addresses.

Your Answer Here

List any local radio or TV programs (and the stations that broadcast them) in your area that regularly schedule author interviews. Provide any contacts you may have, as well as their email addresses.

Your Answer Here

What podcasts and blogs are influential in your field? List any that might be interested in interviewing you or featuring your book. Include URLs and provide any contacts you may have, as well as their email addresses.

Your Answer Here

Please list the annual professional or scholarly conferences that are relevant to your work. Indicate the associations of which you are a member. If you plan to attend a conference after your book’s publication date and wish to bring an informational flyer about your book, please contact us 4 weeks prior to the meeting. The Press makes every effort to create and send out PDFs of promotional materials upon request. You can also create your own flyer via your book page on our website by clicking “Create book flyer” beneath your book cover image.

	Conference Name
	Member?

	
	

	
	

	
	

	
	

	
	



In order of importance, list major awards that you are familiar with for which you would like your book to be submitted. Include the name of the award, the sponsoring group, and any other information you may have about the award. We will take your suggestions into account alongside our extensive in-house database of awards to which we regularly submit. The Press cannot pay for award fees. If additional materials are required, such as nomination essays or multiple nomination letters, we will ask you to provide those to the award committee separately. Due to a limited number of free copies, we may not be able to submit books to all awards suggested.

Your Answer Here

List any upcoming anniversaries, or special events like an election or sporting match, related to your book. Keep in mind that your book is still at least 9 to 12 months away from publication and the ideal time for taking advantage of anniversaries will be after the publication date.

Your Answer Here

If your book is a general interest title and you would like to participate in book signings and speaking engagements, list 3 to 5 venues that may be interested in hosting you for an event. Provide any contacts you may have, as well as their email addresses.

Your Answer Here


SOCIAL MEDIA

If you are active on these platforms, please follow us:
	Bluesky: https://bsky.app/profile/floridapress.bsky.social 
	Facebook: https://www.facebook.com/floridapress
	Instagram: https://www.instagram.com/floridapress/
Threads: https://www.threads.net/@floridapress 

List relevant hashtags that could be used in sharing your book on social media.

Your Answer Here

List social media influencers (people with large numbers of followers) who you think would be interested in highlighting your book, especially those you know and have interacted with. Link to their profiles.

Your Answer Here

If you are interested in writing a 500-800 word guest post on our blog, https://floridapress.blog/, list one or two ideas for the post.

Examples of blog post topics:
· How your book helps us understand/celebrate a holiday, anniversary, or current event.
· Why you decided to write about the topic and what you learned while writing it.
· A short synopsis of one aspect of your book.

Your Answer Here

Do you have additional images, audio, or video clips that could be used to promote your book?   
☐ Yes   ☐ No
If you do, please describe the material.

Your Answer Here


ADDITIONAL

What have we forgotten to ask? Do you have any “outside the box” ideas you would like to suggest?

Your Answer Here

If you have any questions for us, email us at marketing@upress.ufl.edu. We look forward to working with you.
