UNIVERSITY PRESS OF KENTUCKY
_________________________________________________________

Marketing Questionnaire Part 1:

Basic Background
_________________________________________________________
Please fill out the Marketing Questionnaire as thoroughly as possible. It is an invaluable tool for our team that helps springboard our marketing efforts. Return the questionnaire by email, fax, or postal mail as soon as possible to:

c/o Jewell Boyd
Marketing Assistant

663 South Limestone Street

Lexington, KY 40508

Email: jewell.boyd@uky.edu

If you have questions, please email or call: (859) 257-7917
The electronic form of this questionnaire may be downloaded as a Microsoft Word document or PDF at:

http://kentuckypress.com/pages/authors.htm
_______________________________________________________
Personal & Contact Information:
________________________________________________
Name (As you wish it to appear on the title page of your book): 
Preferred Mailing Address: 
Home Phone: 
Work Phone: 
Cell: 
Personal Web page address (if applicable): 
Social Media Usernames/Handles (if applicable):

What is the best way to contact you? 
Contributors:

If applicable, please list the names and contact information of any of the collection’s contributors who may want to have a role in promoting the book.
Author Photo (can be pasted here or included as an email attachment):

________________________________________________

Market Research

________________________________________________
Marketing Points:

Indicate the three or four of the most important things about your book. What makes it unique & interesting? (May include special research undertaken, personal experiences, and fresh insights into old problems, completely new material presented.)

1.

2.

3.

4.

Similar Books:

List three or four recently published books that deal with the same or a related topic. Please include title, author, and publisher if available.

1.

2.

3.

4.

Foreign Rights:

Do you know of any foreign publishers who might be interested in your book? Have any books similar to yours been translated into a foreign language?
Advance Quotes/Blurbs:
We request that authors contact advance readers on their own, as we’ve found that this generates the most success for acquiring the most and the best blurbs possible. We will provide you with a watermarked digital copy of the manuscript as well as instructions that you can pass along to any advance readers, and we ask that you please return these blurbs to our Marketing Assistant Jewell Boyd (jewell.boyd@uky.edu) no later than 3 months prior to your book’s publication date. If you have any questions or would like any assistance with soliciting blurbs, please do not hesitate to contact Jewell. 

Please use the space below to brainstorm names and email addresses of individuals to approach who can provide favorable comments on your work. These should be prominent people in your field, and be sure to think of those you may have a personal connection with (now is the time to call in favors)! 

UNIVERSITY PRESS OF KENTUCKY
_________________________________________________________

Marketing Questionnaire Part 2:

Detailed Publicity and Promotion
_________________________________________________________
Professional & Academic Contacts
______________________________________________________________________________

Direct Mail:

List names and addresses of organizations and societies whose memberships constitute key audiences for your book. Indicate which membership lists you can provide, keeping in mind that some organizations will sell or rent lists only to their members. Please provide a list of names and email addresses for individuals as well, if possible. If you cannot provide us with lists, give us the name and number of the person we may contact to investigate acquiring them.

Course Adoption:

List any courses taught by colleagues, former students, and specific professors for which your book might be used as a required or recommended text. Please be as specific as possible; do not suggest "undergraduate History surveys." Please provide a core list of professors who might adopt the book, listing their names, addresses, and emails on an attached sheet if needed.

Libraries

Please identify your institution’s library and provide contact information (if known) for the person who acquires new titles. If you know which online databases your library uses for ebook files (ie: Project MUSE, blio, ebrary, EBSCO host, JSTOR, Shared Book, etc), please list those collaborators as well. If your institution’s library carries any of your previous works, please let us know. It is important that your school’s library has your book available on campus.
Alumni Associations

Please list your university degree details (ie: BA, English, University of Alabama, 1994) as well as names and contact information for any alumni groups you are a member of or affiliated with as well as the names of their newsletters and/or publications.  
______________________________________________________________________________

Publicity

______________________________________________________________________________
Review Media:

a. List the journals, magazines, and newspapers to which you would like us to send review copies of your book. (Provide addresses of more specialized publications.)
b. List local broadcast programs—radio, television, podcast, online—on which your book might be discussed or on which you'd like to appear as a guest.
c. Please list and provide contact information for any personal media contacts and briefly explain how you know each.
Op-Ed Topics

Please list any topics that you believe you could and would be willing to contribute a 450- to 750-word op-ed for a print or online publication related to your book. If it is a book on a historical topic, please think of current events that would provide a timely hook for this article. 

Awards:

List any awards or prizes for which your book might qualify. Please also list all the societies or academic organizations to which you belong, as this may affect your eligibility for certain prizes. **Please note that we will submit your book for up to 3 awards, entry fees included. If you would like to be submitted for consideration for more than 3, you will be expected to cover the entry fees for these additional awards.
Exhibits:

In descending order of importance, list the professional or scholarly meetings at which you would like your book to be exhibited. Also indicate which of these meetings you regularly attend.

Bookstores:

a. List the names of your local and college/university bookstore(s) that might be interested in selling your book. Include managers' names and phone numbers if known. 
b. Please indicate at which of the stores you'd like for us to try to arrange book signings. Also, let us know if there are any book fairs or festivals in your area you would like us to nominate you for.

______________________________________________________________________________

Online Promotion
______________________________________________________________________________

Contributor to blogs and online forums

Please list any internet publications (magazines, newsletters), blogs, websites, online forums, podcasts, etc. that you regularly contribute to or have contributed to whether it relates to your book topic or not (please note if you discussed the topic of your publication or something unrelated.) Include contact emails and/or phone numbers if possible.

Potential online forums

Please list any internet publications (magazines, newsletters), blogs, websites, online forums, podcasts, etc. that you think would be appropriate to inform of your book. Include contact information if possible.

Facebook, Twitter, Tumblr

Please list any of these social media accounts that may be interested in knowing about your book, or hosting giveaways, chats, etc. 

A team of marketing professionals will handle the promotion and sale of your book. Together, this team works closely with other departments to make sure the needs of each book are being met. If you have any questions about this form, or if you find it is taking longer to finish than anticipated, please contact us by email, phone, or fax. We are delighted to have you on our list this season and anticipate much success!

